Fashion 15 among the most ereative and mmporan
incfustry in the workd. Fashion s a subject that penodically
redizcovers i ond H s fescinating in s dynamics of
hurnanities and social sciences. Social thinkers over fime
have treated the fashion industry as & window for social
chenge and social class, Fashion has been wviewed to
crmbody charactensics representing modemity and culiure
Fashion is a fascinating study for anyone mterested in
culture. For centurics individuals or socicties have used
clothes and other bady adomment as & Foem of
nonverbal communication o indicate oocapoiion, rank.
gender, sexunl avalabality, locality, lags, wealth. What yow
wear, how wou wear it and why vou wear i, depends on
time and place.

Sotne sociolegsts angue that it s hasd to fathom a
aocigl life be it mv ams, sciences, politics, enteramment.,
academia, business, law or morality without exhibiting
clements of fashion 1 one way or another. Socicty tend 1o
Nuck 1o styles, ideas, methods and practices that appear new'
and exciting to them, and after a pened of time, the inténsity
af’ the fascination diminishes when newer oncy emerge
The necd and desire 10 be in fashion 15 manifested mostly
in dressmg. Fashion in ets Hliteral sense is o derm coined
tor a genceally adepied sivle or design in shoes,
accessories, clothing oo, (Chnstepher Broward, 2003)
This 15 characterized by a pull of the society's or
individual's continuity and the also the push to adopt new
innovations.

When speaking of fashion, people wsually tend o
generalize the term to merely clothing but i fact, fashion
gocs far boyond that According to Krate et all ( 19948),
fashion can be defined as & cultural phenomenon as 11 s
concemed  with mesmngs  and - symbols, thus 35 an
instantanecous mode of direct, vispal commuonication.
Fashion enables us to make statements about ourselves and
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aur dentitics, with the wse of clothes, accessones andio
aother physical itema, cnabling us to visoally communicate
whi we are, whr we'd hike to be, svhat Kind of socil group
we belong to and who we are most bkely not o be
asspeigted with, “Fashion also hus to do with hair sivies,
make up, accessones. .. and can mclude items that have
nothing at all to do with clothes” (Kratz ef all, [998; 195},
Similarly, clothing has 1o do with other things apar
fronm fashion like functionality, pracocally ond protection.
Thuz, sex, gender ond sexual onentanon are probabby the
first three judgments one can form o aboul  anothe
individual. The wearer visvally communicates  this
information, by either cenfinming or subverting  the
conventional normis of fashion and dress that wre culhuraliy
comstnucted by sociey,

Heweever, today i has o muoch deeper, intrinsic
meaning as the famous French dedigner, Coco Channel
{TREZ-197 1) puts ik, “'Fashion is not something that exista in
dresses only. Fashion is in the sky, in the sirect; fashion has
to o wath ideas, the way we live, what is happening.” It has,
sipce fime nnmemorial, been the foremost form of self-
expréssion, self-defimfion and a reflection of one's
personality, It is a prodwet of secial, culiural and climatic
forces that ikt societics. Before the  1%th century
clothing was tailor made to suit the needs of 2ach individual
{Roland Barthes, 1990 However, at the advent of the 20th
century, the idea of standardized clothing became meore
popailar 05 sewing and stitching technologies became
widespread and the world moved into the cra of
industrialization (Roland Berhes, 19900, 1t was then
precizely thot the fnshion industry was bom; henceforth the
comcept of fashion came ino existence. A typecal fashion
cycle looks like the following: The introduction marks the
beginning of a new style, trend whereas the rise marks-a
gain n populanty amd familianty, Colminagion is the
highest point or peak of the frend and decline marks the end
of a style or trend. The graph shows that the peak of elifist
fashion was reached in E980's marked by the influx of
synthetic fbers such as Lycra, Spandex, and viscose. [t was
thiz wyear that fashion became highly correlated with
performance and was wicd g5 a status symbol & well os a
symbil of art and professionalism




Fashion is the stvle and custom prevalent af a given
fime. To some it's an art form, toothers it's hke a part of ther
culiure and religion but to most it is a method of atilizing
cloth tex ghow or hide semething about themselves. Fashion
can be used to serve ad an extension of onc's own
personality or to disguise one's own true selll One of the
major paints here 15, how does o, culture angd mdustry, the
three aspects of life, relaie o fashion? The English
dictionary staies that, ar is a hurmnan skill epposed 1o nature
or the use of the imagination to cxpress wdeas or feelings.
There are vanouds for and against arguiment on whether
Fashion i4 &nart Sy One view that favors the arowment is,
art is 4 visual medium whose crestors respond to the same
stimuli as painters: and sculptors and like art, it involves
immenss creativity as well as mastery of technigue and
materals. The view against it is, artists supposed]y are not
concermed with selling, and they are consumed with
creating works of o, not producing a collection for
regulardy schedoled shovwings (Rhodes, 20603 Coliure on
the other hand is hasically an'intellectual development' &l a
certam time gnd a certain place and refers 10 cerain human
behavior and activities that conclude 1o significance and
impontance whereas; mdustry is a scgment of econamy,
concemed with the production of geods and service. iz an
casentinl component of most secieties and fashion (s & huge
coninbutor to it The majoer fashion cities have continuous
competition between cach other asd doee 1o their differcot
strategics become known as the ‘cultural industries”. The
history of costunve, Barthes (1983} savs, has o general
cpistemological value. By Tustory of costume’, he medns a
socic-semiotic reading of the phenomenon of clothing as an
articulate language through which it is possible to analvze a
culture, 05 system oand process, mstitution and individaal
act, expressive reserve and significant order. The nature of
fashion, hewever, constantly changes and focuscs on
pewness, of the tlusion of something new which means that
algng and symbols are tansient According o Woodmilte-
Burton “fashion is a visual commentary on the cxcess of a
postmodern culture. the perfect foil for & world of
fragmented and commensurate identinies and personage,
cffering o dynamic procession of free Nodating signs amd
symbalic exchanges.

There are several reasons for one 1o feel the need o
cupresd ther ideotity and these maimly revolve grownd
issues of social status, economile class, gender, sexwal
arcntation.  ape, roce, ethmicity, religions  condition,
recreation and individualism: With the creative vse of
Fashion, individoals are able 4o either continm or subver
several of these fucts about thewr identities, consequently
fransmitting  culturally coded, viswal meessages ohout
themselves, In simpler words dnd according to Bennett
(20005}, the fashioned body is a lateralization of the wearer's
character, taste, sexual prefercnce, cconomic stafus,
cducational achievement and s0 on. George Simmel and
Thorstein Veblen are two imporfant  $%th century
apciologists when looking at fashion as an expression of

socil status and econonic class. Simmel’s work supgests
that fashion kas to do with wider 1sswes of power and stafus,
and is-a wvisoal statement of wealth. With the use of
fashionable items, “individoals  demonstrated  their
mctnbership 1o a particular social growp. and their distance
from groups who held o lower gocial position”™ (Benneti,
20035 1003, Similarty, Veblen explains through his theory of
conspicuous conswmphon that by consuming fasheonable
goods . individuals not enly showed awareness ahout soecial
trends but alse collectively expressed wealth and zood
taste, thus forming an mtemal bond with individuals in the
saime socisl strata and distancing themaelves from others
who could not afford the same — mainly; the working class
The people in other classes who conscicusiy follow the
fashion do so because it i the fashion and not because of the
separate prestige of the elite group. The fashion dies not
becausc it has been discarded by the elite group bt becanse
Hogives way 1o a new mode! more consonant with
developing taste. The fashion mechanism appoars not in
tesponse to a meed of class differentiaotion and class
emulation but m response 1o a wish to be in fashion, to be
abreast of what has good standing, o express.. [

A culwral analvsis of fashion 13 cssential in
understanding the dymamic shift iy trends over time. Unlike
the tnckiedown theory by Greorz Simmel i 904 which did
not observe fashion first-hand, the Blumer's collective
selection theory pives attention o the whole process of
meaning o seciety with focus on practices that  aee
conternporary. An observation = made fronmy the above twa
theories that fashion sefters are the ones who mainly benefit
from the intertwined relationship whereas followers benefit
a littde bit, Blumer asks fellow sociologists io take serously
the topic of fashion. He argues that thiz iz sobecanse fashion
t5 more than clothing. Fashion s natueal as it dud not appear
to socicty that o history as fashion bat achicvements that
wiere up-to-date. He further states that fashion is onportant
soctally bocanse where it operates be if in philosophy,
buziness or science, if assumes a cendral position. Blumer
aagerts that tashion is a behavior that = rational. Fashion liasg
its respectability because people respond 1 1is characier
that 1 of distinction and propriety,

The twenticth century, which is characicrized by
mdustrialization and wrbangzation, brooght the rise of the
woirrmen's movernents for nghts, winnimg the vore, taking thoe
higher positions  in society by women, and the
transformuaton in the duily life of females. in general. In
fact, the last cemiury world events, such a= growing of
civilization, world wars, the rapudly nse of fenunine egual
rights caused the image of women ¢ change profoundly.
Gilobalization has & wide role 1o play worldwide. Tt has lef
back its footprints at every sphere of life. Mot only in India,
but the mterchange of world views and ideas has resulted in
smajor rnnsformation of the lifestyle and living standard of
people globally, Globalization encompasses a range of
gocial, political, and cconomic chianges worldwide. Over
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the centurics global mtegration has seen o dramatic
increase, world has become more interdependent as lots of
unprecodented  changes like ino art, culture, fashion,
commnmication, wnsportations and computer fechnelogy
has given fse to o new ferm of living and ethnie, cubtural
rights, traditions and languages wre no longer detcming
Fuctors 1o enter in a far away natien and rizing chance to
integraie with different ethnic greups. In briel,
Cilobalization 15 the imercaze i the interdependence,
connectivity and integration on a global Llevel finking with
the social, cultural, political, technological, sconomic and
coological levels.

Cilebalization not only strengthened the nexus by
demolishing walls thot has separated us long time back and
has controlled our natural identity of being fellow human
beings with o better knowledge of each other's need.
Cilobalization works as a force of nature, a phenomenon
without hounds or altcrnatives. Citgeens” both ordinacy wnd
clite people from global can work together to shape best
afternate lutures and @ new can be baild with cooperation,
solidarity and respect for our common planctary
COVITOnmLen

The western culiure s cultivating o grand bove affair
with the distinetive Fashion style in India. Along with Indian
music and spintealiny, lodian clothing is seeing a huge
mipact on s stream identitics of western sivle wnd
culture, Duwe to this, changes securred i the deessing style
ol Indians, which even led o the fusion of Indian tod
western dresses. Weanng kuntis en jeans, spaghettt with
saris are the expmples showing the effect of western culture
on Indian. This emerzing trend relates (o the changing face
of Indian fashion Indusiry i= growing a1 a rapid pace with
international developments, such as the India Fashion YWeck
gaining popularity and annual shows by fashion designers
held in major cities of Tndsa. There are victories of a nimbie
of Inclian beauby-queens in Intereational events swch as Miss
Wiarld and Miss Universe contests which have made Indian
msdels recognized worldwide. Fazhion designers such as
Ratu Kumar, Bitu Bern, Sabyasachs, Ring Dhaka, Bohit Bal,
Mugzaftar Ali, Satva Paul, Abraham and Thakore, Tarn
Tohiliond, 11 Valaye and Manish Malhotra are some of the
well known fashion desigmers in India. The work of Indian
designers is highly appreciated all over the world. I gives
me imnense joy o see how the waorld s embracing Tndian
Fasheon and craftsmaonship: At Anthropology; a popular U5
retad store and e-commerce platform, you will regulariy
find clothed by Indian designers who  are  creating
contemporary fashien for a non-Indian andience. Here vou
will find designs by Banma Gill, Robat Gandhi and Bahul
Khanna applying Indian crafismanship o non-Indian
silhpucties.  Western brands are alse coming (o pamicipate
in Indian fashion weeks, as they seea Lot of potential in our
macket. [n Indian culiure, the body s mvesied with various
meanings and reflected in it rich sculpiural tradition
decorating the body is wet another way of conveying

meaning and personility. Fashion is forever changing, but
as for Indian fashion, it appears to have vastly changed over
the fast decade or so. Designers are bolder, creating
micresting pieces. People generaily love the delicaie
cmbrowdery alongside the bold prints. This board will
contain eutfits; | fieel ave mixing the Eastwith the West.

[ think every person’s dressing stvle and view in tasie
s unegquee, like a fingerpnint and a personality. They don't
necessarily have to relate bul can alse beclosely related. Bt is
auniversal phenomenon that dressing/clothing has an effect
of the personality of an individunl. One's attire/dressing 5
said 1o be an important part of the personality representation
s it gives the firse impeession on the others. It has been
evident through the studies that the mood has an inborn
rellex with respect to the dressing preferences and fashion
Crber factors relaicd to the clothing For ¢.g. emotiong,
gituations, education of a person, design, print, quality of
fabric, color can influence mood.

On top of all this the power of the media 1o represent
and construct the waorld rests in the honds of o few western
corpiraie mterests. Adl these social and cultural forces of
the medea hove the ability to change culiiural and polivical
values in a totglitarian fashion. OF course, the season's
fashions. are dirccted by top designers in Paris, Milan,
London and MNew York but with the changing face of post
modermity, people are now more aware of aliemative
fashions available to best communicate themselves. Due ta
this. the consumption of fashion can be seen as an act of
cultural production as people ascnbe fashion goods with
meanings and symbols, thus leading 0 the constant
construction and reproduction of the male and female
tmage: and  other edentities that exist. therebhy
commmunicating this information in ndividoal ways.. The
ncw poligical art (if 1165 possible at all) will have to hold to
the fruth of postmodernism, that is to say, tots fundamental
object — the world space of multinational capital — at the
same time at which it schieves a breakthrough to some us
vel unimaginable new mode of representing this last, in
which we may again begin o grusp our pesilicning &5
mdividoal and collective subjects and regaim a capacity
ect and strugple which iz sl present newtralized by our
spatial aswell as our social confusion,

Diress 15, 0 part, frequently in large part, about
cultural capital; it ofien serves political designs; 1t consorts
with hicgemanic norms and demimation; s regulating foroe
incites mainly conformity but sometines resistance, To
adopt & style for unifirm) 8 to choose & sociocconomic
milicw and o figure, Furthemmore, the manufaetore and
nutintenance of clothing involve domestic economies and
various frades and guilds, OF all the major mdastrcs
thriving during {post) modernity, fashion is most readily
associated with the distinctive dynamics of (Late ) capitalist
political cconomy, namely commodity  fetishizm;
conspicucus  consumption; planned obsolescence; class
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cnvy; standardization and specialty markeis: sweatzhops,
untonization, and professionalization; possessive
individualizm:  commercialization of an and colture;
globalization of prosiuction; broad ecological destruction
ivia dyestuffs) asdvertising, mass media, and spectacle;
bBlack market and gray markel distribution; caption,
cxploitation, cxcessive profits: and critical vanguards as
well a3 4 range of othér contradictory tendencies of
(poat irmodern coliure.

Acsthetic eriteria plav an casential part in clothing
design and evaluotion. However muech they shift, there are
fimely calibrated touchstones, standords, and ideals for
beauty. Whethier at court or on the street, in the marketplace
or at the mall, in the past or the present, dress exhibits both
theatrical ond  per formative dimensions. Fashion is
typically staged in motion. Moreover, fushion’s substances,
particalarly fabeic, fexture, design,  color end drape,
highlight its materiality, which, significantly, opens onto
long. imtertwined lustones of costuming and  textile
crafting. Every Hem of dress, no matter how  humble,
digntficd, frivolows, or vanguard, occupics space in fashion
archives and the history of acsthetics.

Self decoration s part of sclf constitution, body
image, and dentity formation. To loek in the mimor s to
glimpse the cmbodied self, but through normative grids
related to nakedness and dress: We may be too thin, too Fa,
fow shaort, and too tall; owt of propemion here or there; in
neecd of this or that enhancement (amplification, reduction,
alteration}. To stare gt the body 15 o envissge the self
through the imternalized gaze of others inhabiting
subjectivaty. Fashion mixes secially conditroned fantasy
with self fashioning,
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